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What is AdWords?? 

? 



What do people think it is? 

? 



Dispelling a few myths… 

•  It's really expensive. 
• Only for search. 
•  It's a scam. 
•  It's risky. 
• Anyone can do it. 



Basic things to know about AdWords 



Analytic
s 

Traffic 

Optimizatio
n 

Internet Marketing Pyramid 



Engineering Wonder 



Two simultaneous goals 

• Get Clicks   
(Be visible to people who might become 
customers) 

• Avoid Clicks  
(Be invisible to everyone else) 



Search ads vs. display ads 

Search Ads Display Ads 



Auction-based system 



Ad rank formula 

BID X QUALITY SCORE = 
RANK 



Quality Score 

•  Assigned for each 
keyword 

•  Score between 1 - 10 
•  Affects cost-per-click and 

ranking order 
•  Based heavily on CTR 

(“click-through-rate”) 
•  Based on numerous other 

factors, including landing 
page relevance, landing 
page load time, and 
historical performance of 
the keyword, ad group, 
and account. 

•  Can be improved! 



Cost Control 

Daily Budget 
(in campaign settings) 

Bids 
(can be set at different 

levels) 



Location Targeting 

Location Target by: 
•  Country 
•  State 
•  City 
•  Congressional District 
•  Zip code 
•  Radius 



Location zones 

Adjust bids based on 
proximity to business 

location 



Account levels 
   Account 

        Campaign(s) 

           Ad Group(s) 

                 Keyword(s) + 

Ad(s) 



Match types 

Broad 
Modified 
Broad 
Phrase 
Exact 
Negative 

Easy cake 
recipes 
Easy +cake 
+recipes 
“easy cake 
recipes” 
[easy cake 
recipes] 
-wedding 



Good motto:  Don't waste a penny 



AdWords display advertising basics 

Ads appear next to content on the web, in mobile apps, in gaming 
systems 

GDN reaches 85% of the world’s Internet using population 

Cost-per-click bidding 
or 

CPM bidding (cost per 1,000 impressions) 



Google Display Network Advertising 

Ad Types 
• Text ads 
•  Image ads 
• Video ads 
• Engagement ads 

Targeting Methods 
• Keywords (for context) 
• Topics (for context) 
• Remarketing (interest) 
• Affinity audiences (interest) 
• Demographics 
• Managed placements 



Remarketing Effect 
Remarketing ad serves as a reminder to people who have recently taken an interest by looking at your 
website—or just specific pages on your site.. 



Remarketing PPC 
Remarketing ads are pay-per-click display ads. 

Click costs are cheap. 
Impressions are free!  (with Google) 



Stats for Remarketing--Two-Week Period 

Tons of impressions show for 
free! 



AdWords for video campaigns 

A sub-platform within AdWords 

Based on a CPV pricing system (cost-per-view) 

Videos must be hosted on YouTube 

Several format available, called “TrueView” 
formats 



Where do the ads show? 

In YouTube search results (as “in-display” ads) 

On YouTube watch pages  (as “in-display” ads) 

As skippable “in-stream” ads  



Targeting your video ads 

Keywords (for context) 
Topics (for context) 

Remarketing (interest) 
Affinity audiences (interest) 

Demographics 
Managed placements 



Account screenshot  (last 7 days) 



Promotion (ending July 31st) 

Get $300 of Google Advertising 

Includes this guarantee:   
If it doesn’t help you increase enrollment, you get a complete 

refund of any setup fees paid to me. 

barry@brickwaymarketing.com 



I also do… 

Bing & Yahoo ads 
Facebook ads 

Review and testimonial generation 
General consulting for Internet marketing 

barry@brickwaymarketing.com 



PDF copy of my book) 

Also available: 
•  AdWords cheat sheet 
•  Remarketing cheat sheet 
•  Analytics cheat sheet 
•  AdWords/Analytics linking tips  

barry@brickwaymarketing.com 



?’s… 
barry@brickwaymarketing.com 


